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excellence, and sharing as its foundation.

We unite diversity of talents

to create subsidiary companies covering the upstream

and downstream industries.

With a complete and integrated supply chain service platform,
it promotes growth with outstanding synergy,

creating the value

, . RIEHFIODODOODOOOO
and accomplishments of being an agent. * W iakal ) apekals
BpE | 0000000000
=18 | Beauty fromwithn 0000 0000000
#WFERIOODODO0000000

Trusted To Deliver a Beautiful Life
EE KEMEBHETERE wTww’ﬂxkv









TR

NewsS

B« X fwEEE
guooooooooon
goboboboooooo

o0o00oOD0ODbOOs02400 270000000
gbbooboobobooooboobboboo
oooooboboooooobogozeoobonoooonOoO
00000000000 0O0Db0OD0OgogFisstoOO
gbbooboobobobooboobbbboo
goooooooooobbobbbboobooon
gogoboooobooboboooboooobobooo
gbboobobooooooboobboobboa
goooooooboboboboboooboboboobooon
gogooooboooboobooooobobog
gbbooboboobbooboobboboo
gooooocoooobobooobobobobobooboon

goooon

O0FMCGOOOOODOODO Fredd0OOOO
gobogoobboobobooobooboboo
gdodoooouogoouooooooooooogno
gzo0000000000D0O0DOOODOODOO
gobobooobboobbooobbooooboa
goooooouogooooboobouoouooboboo
gobooobbooboooboooooboo
goboobobooobbbooboboobooog
gbobooooobooboobooooo

F -'_.l'-'
o | o |
AT T 4

1}"'!
g

e Y
| ? ﬂ

|

gubgoobogoaogd

UO0dobdid TWININGS Grand Prix U U U [

000000000000 00O0 TWININGS
godoobogboobuobuooboboboobo
O0O0O0O0O0ODOO0O TWININGS Grand Prix0 O
dodoooboooboooooobooboooo
O0000—0000000O0 London Fashion
Week 00D O0D0OODODO0OOOOOOOOOOO
ooo0oooObooooOooooboboog 70 18
000000 Legacy0ODODODOOOODOOOO
O00o00oooooooooooooooooo
Joboobooooobooboboobooooooog
doooooobooobouoboooon 20190
000000ooooo0o0ooooooooooo

ggboboboggobood
goobooood

obOoooobooOoobOoooobOonon
goooooooooooboobooooooboon
gobobooboobooostdz24adnD2e00000
ooooOooobobooooooobOooDbOon
goooooooobooooooobooboon
goobooobooobooooooooooDboon
uoooboobOobobooocooobooooDboon
goooboooooooobooooooonbon
goooooono

oooDooooo
OO CostcoU I OONO

gooobooooobboooobobbooo
HeinzOOODODOOOOOOODOOOOOOOD
googoobt1sgedopooooooooon
gobooooboooobbooooooooo
goboooobobooooobbooobobn
goooobooobobooooooooooooo
gobooooboboboooobboooooo
gobooobooobooobbobooobn
goooooooooooooooboroboO
OO0 CostcoUDODODOODOOOOODOOOOO
goobobooon

gooood
TABASCO® x MASTRO 1 1 J OO [

ooooOoooooocooooocoooan
OO0oo0oooOoooOOobOoooOoooooon
obooooo0oooooboDooooooooaon
O0O0OOTABASCO® O OO OODOOOODODOO
00000000 TABASCO®O O OOOOOO
0000000000000 Clara0 00000
00000 TABASCO®U O OOoOoooooo
ooboooooooooOoooooooooa
oobooooooooooooooooooad
TABASCO® O OO OODOOODOOOOODOOO
oooooooooobooobooooOoooooao
0 TABASCO® x MASTROO O OOOOOOOO
00000000 MASTROOOOOOOOOO
odoooOooooooooooOoOooono 7d
4001700000000C000O0O0COOOO
gooobooboobooooobooooooo
oooooooooon

TABASCO ExX SilliE + SIS I KBS FHE o 09



TR

NewsS

B - X/ #wmEEEp
godoouoood
doooooboooobood
0obo0o0booobooobooobooooood
0000b00O0Joy OOOHROODOOODOOO
gogdobobobooobbbooooobboooo
ggoobobbooouobbboooobboooo
O000o0oo0oooooooooooooooo
O00o0o0oooooooooooooooooo
O00o000oo0ooooooooooooooo
O POAODODODODODODODOOOODOO
0oodoPOAOSOODOOOOODOOOODOO
goooo1ssoooooobooooogag
000000oo0ooooooooooooooo
OO00O000Food Service DO 0O POAD OO 20
222300 0000000000000 0O0DO0O0O
dooooogoesO0O00OOODODOOOOODOOO
gooooooooooo

Dobooogod
Dobdoogodoogn
0oo0oO00000000000000000
000000007010000000000000
00000000000000000000000
00000 0000 0000000000000
00000000000000000000000
00000000000000000000000
00000000000000000000000
00000000000000000000000
0000000000000000000000

Energizer U U OO DOOONO

OOOO0OO0ODOOO EnergizerDOOODODO
2019000000000 oooobD1o00bOO
Oo000o0oooooooooOooooooooo
gobooobooobooooooooboboooooo
goooobboobooobboooooon
Oo0000oo0ooooooooooooooo
gobooobobooooobooooooooo
goboooboobobosooobbnoooonn
000000 Paul Secott OO0 OOOOOOO
gbodbobooooooobboooooooo
gobbobooooooobbboooooooon
O00o00ooooooooooooooooo
goboooooooooooobbooooon
goboobobooboo

Schwarzkopf
i %2 5

SEBORIN

15 [ 0 1k (X0 555 52 4

&t =

=2 HEIEZR

88

B &

sl

B X

SEBORIN

HAIR

TONIC

fidTsimIrEs
Bl HELE WO
R WENTTL
TiiE s

L L -

ra

e i :

o

- = T

SEBORIN

SEBORIN

3-FACH ‘NERGIE
EFFEKT - "OFFEIN
SHAMBPOIN sHAMPLIC

nurEec e e
— '
B e T o
FiiTgl Fai R

Ly ‘ =0
ZHGEER =MMER R B RER 000 Bk (R 35t &2 55



NV ki B XA &S

Fairness O O O O O O
OO00000000
O00o0o0o0oooon
0000000000
Fairnessd O O 0O O OO
O000000000

good
X/ Sabrina Chang &%/ #BBZE

Fairness is one of
the core philosophy
of THL. Based on
the interrelations :
brand partner, retail
partners, team members
, it fulfills the ideal of
fairness substantially.
Fairness & transparency
create win-win-win
outcomes.
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THL has focused on fairness. In the aspects of
brand partners or channels, it has followed this core
spirit by insisting on the principle of transparency and
honesty. THL dedicates itself on the businesses of Fast
Moving Consumer Goods (FMCGT, helping its clients

to perform brilliantly and make We provide

services in logistics, sales, marketi bution, brand

management and integrate these nto a very
strong operation and support to cu ch brand we
represent for the long term.

David HT Chen, the Group

shares the spirit of fairness. Rega

man of THL
cooperation and

communication with brand partne insists on the

substantiality and transparency ormation, such
as reports, sales performance, an ore. For channel
partners, fairness implies respect, resources sharing, and

information transparency, which are indispensable.
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Encourage intrapreneurship to construct an environment of fairness

Internally, THL cares about whether our team members’ contributions are equivalent with
their rewards. It is actualized substantially in the company’ s policy to inspire creativity and
promote cooperation. Encouraging entrepreneurship actively allows all brilliant team members
with smart ideas to startup their businesses within the enterprise’ s platform.

THL is not only an agent, with the extension and expansion of the professionalism in the
group, new subsidiary companies are established almost every year. Terence Chen, General
Manager of THL expressed that now there are about 20 companies in THL Enterprise. The
shareholders of the subsidiary companies are mostly THL’ s managers/team members. It is
expected that with innovation it will promote and consolidate the spirit of fairness to allow THL
to leap forward with our team members/shareholders.

For example, two new subsidiary companies, Activa Marketing and H-P PR Company,
were established last year. The former focuses on channel marketing to solve the long-time
problem of high inventory level of open-shelf channel cosmetics. The latter is dedicated to
the marketing and PR of boutiques. Our subsidiaries work closely with each other and for our
brand partners to grow business and brands relevance in the market.

In THL, it won’ t be a dream to become a CEO or owner of an enterprise. If it is possible
to find a gap in the market and grasp the market’ s trend, THL will encourages its team
members to start their own business. When an enterprise is willing to share its profit with team
members, it can encourage them to make the most of their efforts in operating their businesses.
Likewise, it can not only take care of brilliant team members, but also allow outstanding talents

to develop their potentials. All in all, it will promote the overall income of the enterprise.
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Dedicated to the marketing of FMCG, it creates
productivity and honesty

Each year, new subsidiary companies will be established in THL.
Dedicated to the marketing of FMCG, it will continue to expand the
scope of operations according to the manufacturers’ demand. Among
them, human resource management plays a very important role. With
professional human resource management evaluation, it examines
whether the company’ s environment is positive and encouraging or
not. Consolidating the core spirit of fairness, it transforms this positive
atmosphere to encourage productivity and value.

With the principles of transparency and honesty, it achieves
fairness in the ends of manufacturers and channels to construct positive
cooperation cycle. Helping customers to create sales performance and
profits, it creates a multiple winning situation. Internally, new subsidiary
companies keep “ emerging” in THL. Encouraging employees to
startup their own businesses to become enterprise owners, it unites the
employer and employees together with new profit growing points.

With fairness and honesty, they achieve the enterprise’ s operation
principle of fairness. From the external domain of manufacturers and
channels to the internal domain of team members, THL respects the
contribution of each partner. With the same goals, they share profits. It
not only enhances all-round integrated service contents, but also wins
sustaining profit growth in various aspects, accomplishing outstanding

results. @
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For a long time, the Regent Taipei has enjoyed critical acclaim among five-star hotels. As a leading hotel,

it is the first choice for international superstars and celebrities who visit Taiwan such as the king of pop

Michael Jackson, international superstar Mariah Carey, Hollywood golden age icon Sophia Loren, the famous

angelic voice Sara Brightman, just to name a few. This popular, top-ranked hotel is often the first on the

mind when Taipei and Taiwan visitors think of luxury hotel.
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"Experiencing local life and explore hidden gems through
experience-based travel will become a trend. It is impossible for
a single brand to satisfy all consumers, market segmentation
becomes necessary. Regent Taipei must integrate even more
with local culture, in addition to all the services it already

provides.” — Steven Pan, Silks Hotel Group.

SELETEARBAEE "BESHNE, cr THERERZESE-
Regent Taipei launched into the retail business and presented the
“Champion Beef Noodles” , sales were exceptional.
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Established in 1991, Silks Hotel Group started
from its flagship Regent Taipei and expanded into
different countries around the world. It has become
a multinational hotel group with Taiwan as its base.
At present, there are three hotel brands in Silks Hotel
Group, including Regent, Silks Place, and Just Sleep,
each targeting different customer segments to satisfy
various visitor needs. At the same time, it also extended
its business into catering, apartment hotel management,

and the franchise of Domino's Pizza in Taiwan.

Crossover cooperation and diversification:
strategies to boost business performance

Steven Pan, the Chairman of Silks Hotel Group,
intends to bring the best of the world to Taiwan. At
the same time, he endeavors to present the best of
Taiwan to the world. One of his operation strategies
is to enhance cross industry cooperation; his
diverse operation strategies not only boost business
performance but also keep Silks Hotel Group in the
media and market spotlight.

For example, in 2011, Regent Taipei invited
the internationally renowned Taiwanese chef André
Chiang to return to Taiwan, which initiated a new
wave of culinary culture in Taiwan and attracted many
innovative chefs to visit and present their dishes.
Another example is offering the guest experience
which brings international visitors to Silks Palace,
such as introducing a dessert inspired and looks like
the renowned artifact Jadeite Cabbage. Moreover,
he also brought Le Petit Chef to Taiwan for the
first time, featuring innovative immersive dining
experiences with 3D projection which integrated

dining, entertainment and technology seamlessly.

Steven expects Regent Taipei to become a
* celebrity chef incubator” and introduce more
top chefs and renowned cuisines to Taiwan and
perhaps convince these talents to stay in Taiwan.
Steven points out that later this year, various brands
including Chu Yu Japanese Cuisine and Rakuken-
high-end Japanese Wagyu barbecue restaurant, will
both station their outlets at Regent Galleria, located
at the basement of Regent Taipei.

Crossover collaboration between multiple
parties integrates the various ambitions of each
party involved and strengthens each other's brand
values, ultimately augmenting brand influence and
facilitating the entry into the international market.
This is just an example of Steven's foresight into the
market. “ Accurate Targeting” is another one of his
breakthrough tools.

Steven thinks that in the past two to three
decades, Taiwan has geatly benefited from the
growing trade between Japan and America,
globalization, rapid industrialization of neighboring
countries and their economic booms, and much
more. Many business visitors and multinational
corporations came to Taiwan and boosted tourism,
and eventually hotels emerged like bamboo shoots
after the rain. Nevertheless, as time progressed, the

economy in Taiwan became stagnant and the number

of visitors coming decreased. The hotel industry is
saturated; therefore it needs to think of different ways

to increase the size of the market.
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The design of Just Sleep Hotel ipei Sanchong fuses Iocal history with modern architectural style.
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ALEEESHRT 2HESER  ERRSI TV EREBEES - HHEHE
h S B AFIEMELRE - Regent Taipei has introduced many food and
beverage brands lately such as Chu Yu Japanese Cuisine.

2018 FREFEERRIEARE @ HH D HEXREE "/\EMZFBL Le
Petit Chef , * B2 A EE D WEERIISNMNE - EBFEHIBNEN
1% » FRINITHESAERENE | In 2018, Regent Hotel demonstrated crossover
creativity by presenting the projected 3D immersive dining experience - “Le
Petit Chef.” It was a first in Taiwan. With live audio-visual images integrated
with dining, it initiated the trend in Taiwan!
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Multi-brand, multi-business, and multi-base —
Breaking new grounds

“ Taiwan is like the ugly duckling in Asia, as if
it is hiding under a table, waiting to be discovered.”
Steven discovered that “ experience-based travel”
— experiencing local life and exploring hidden gems
through experience-based travel- will become a trend.
Since it is impossible for a single brand to satisfy all
consumers, market segmentation becomes necessary.
Regent Taipei must integrate even more with local
culture, in addition to all the services it already
provides. With an emphasis on multi-brand, multi-
business, and multi-base, Silks Hotel Group could
maximize its offerings and rejuvenate this classic
brand by expanding its consumer base.

For example, Just Sleep Hotel-Taipei Sanchong
opened in 2019. The hotel's address was the former
“ Long Fa Timber Factory,” the founding location of
Pin Yang Development Corp. After renovations, the
hotel kept the design details of a factory - the bare
pipelines, wood works, iron parts, tables made with
heavy machine parts, are all innovations which fuses
local history with modern architectural style, imbuing
the hotel a sense of urban chic.

Selecting the right hotel brand for the right location
is Steven's strategy: use local elements, promote the
history, culture and lifestyle and integrate them into the
hotel architecture, style and even service. This is what
Steven calls “ Local Renaissance” . “ Our strategic
positioning must be 100% accurate, so accurate
that we are the no. 1 within one square kilometer.”
Regarding this issue, Steven always gives much
freedom for brand managers to develop their creativity
and fulfill their thinking in high gear. By respecting his
professionals' talents and values allows each hotel
brand or newly developed hotel location to perform at

a certain standard.

Leverage added value to maximize the market

Regarding the future of Taiwan's tourism, Steven
thinks the next couple of years will be a turning

point for Taiwan's economy. It will decide the path of

the development for the next 30 years. Facing the
trade war between China and USA, if the Taiwanese
government responds appropriately, Taiwan could
benefit from the crisis and result in economic growth
for businesses and tourism. “ It is difficult for Taiwan's
economic development to rely on internal demand. We
must leverage global scale economics to maximize
the market.”

Steven's strategy is not only to pursue the
rejuvenation of his classic brand but also to re-
integrate resources. He pursues high-end customers
but also penetrates the * domain of everyday life
lifestyle” to enhance operation, paving his own path

in the competitive hospitality industry.
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THL and Regent Taipei
Mutual Collaboration to Generate Further Creativity

In the interview, Terence Chen, the General Manager of
THL visited us in the conference room in Regent Taipei. When
Terence and Steven met, both instantly hit it off. Steven began

2019 FHBMEHREIL =58 - RUEEAME EXRRBEEIR
S - BIATEME4FE - Opened in 2019, Just Sleep Hotel-Taipei Sanchong
was formerly a lumber factory. After refurbishment, it retains the original
concept of a factory, fusing with local features.

studying in the USA when he was in high school and returned
to Taiwan at twenty-seven; both Steven and Terence studied
at UC Berkeley, both were fellow students years apart at the
same school. They met later at alumni reunions which initiated
their friendship.

To Steven, Terence is much like a younger brother that
takes very good care of his friends. Despite Terence's busy
schedule, he spends much time on his friends. “ It is rare to
find someone willing to spend time with others in our society
today.” Appreciating his attitude in life, Steven was willing to
spend four hours persuading
Terence to join the International
Association.

Both of them often meet
together for meals. Steve
mentioned that the “ Regent
Champion Beef Noodles”
retail package that is sold in
the retail channel is a product
inspired by a chat with Terence.

.‘. “ It should be possible for us to

bring consumers our products

via different channels to allow different customers to taste it

either at home or in office.” The product launched to rave
responses.

Regarding the mission of bringing the best into Taiwan,
both share similar ideas - Steve entrust the operation of the
hotel brands to his professional subordinates, giving them
much liberty in operation with creativity; Terence also highly
values talent, giving employees opportunities without hesitation
and his full trust under the principle of fairness. @
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THL is an agent of diverse brands, each brand with
a portfolio of quality products. With its steady growth
and years of collaboration with Regent Taipei, THL has
steadily became a reliable partner. From things such as
sparkling water, tea, and seasoning on the dining table,
to lard, spices, and condiments inside the kitchen, these
products are all procured for the Regent Taipei by THL,
the sole agent of these products.

As the General Manager for Food & Beverage
Operations and Development of Regent Hotel, Vivian
Lin has worked in the hotel industry for more than
two decades. Often scouting out new hotels and new
catering brands in the market, regarding the current

market, she believes, “ the mission of the Regent's

Food and Beverage operation is to bring various global
excellences into Taiwan and allow the world to see more
of Taiwan's achievements.” For the Regent Hotel,
this means “ its mission of food and beverage is to
fuse gourmet food and beverages of different countries
under one roof, where western and eastern culture can
intermingle.”

This cultural fusion is what THL can bring to the
Regent Hotel, Vivian expressed. To the Regent, THL
is more than a supplier because its items are world-
renowned, with quality that matches Regent's brand
vision. “ Take THL's S. Pellegrino for example. It's a
world-renowned brand of sparkling water, and it often
invites top chefs from all over the world to Taiwan as
guest chefs for various establishments. This also helps
Taiwan's local culinary talent branch out to the world. In

a way this is just like what the Regent is doing.”

Complete product lines to satisfy the needs of
the food and beverage industry

According to Vivian, other than being the agent of
top quality products, THL also encourages creativity in
Regent's kitchen. © We plan to fuse Haribo Goldbéaren
into a dessert for a restaurant during Children's Day to
make a product that's truly memorable. By using natural
ingredients in creative ways, we can make dishes more
interesting and create a win-win situation for the product
and the restaurant.”

By carrying quality brands that every kitchen needs
such as Lee Kum Kee, McCormick's, Tabasco, and many
others, THL provides an easy one-stop-shop solution
that allows the Regent to focus on its food and beverage
operations without worrying about other complications.

President Pan (Steven Pan, President of the Silks
Hotel Group) often bring up the importance of cross
industry collaboration. Like how the Regent Galleria

brings global boutique fashion to Taiwan, the Regent

Taipei continues to innovate with new ingredients such as
introducing pearl milk tea flavored tiramisu or croissants
or using matcha or cheese flavors with other compatible
ingredients to break through tradition with innovation.
Vivian smiles comments on how the world is slowly
beginning to get infatuated with Taiwanese cuisine. Just
like how pearl drinks have started a trend in Japan and
Korean, beef noodles, minced pork on rice is starting to
become a new trend in Los Angeles and New York and
other culinary hotspots. “ Next year will be the Michelin
Guide's third evaluation of Taiwan's culinary prowess, and
the Regent will continue its mission to show off Taiwan's
best to the world, and to let the world know Taiwan is a

place rich in culinary depth.” @

REDHNFZEBER  REESHmPHAE E7H18HE8 A 31
Bt "2RERH - MEEFEE, ERIAILERE BEHY
REANLEEE @ MELEPIZERE - Taiwan' s pearl milk tea is renowned
internationally. Regent Hotel broke new grounds with its creativity. From
July 18 to August 31, its presents “Pearl Craze. Tapioca balls carnival.”

It fuses Chinese and Western creative cuisine for the table of a 5-star

hotel. It has already become a popular in the media.
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New Products Launched into
Taiwan with Fanfare
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in Taipel International Food Show
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Cross-platform

Innovative Integrated Services
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Hsin Hsin Galaxy
Performance-
based Advertising-

Double the Return of
Investment (ROI) Efficiently

R AR (& BRI MIRALSL - FThE S ERREE—FREMER  EERERR - BAFITYREERFZER (£) MIFBREERRE Vince (£) -

(BBARIR (S ATIY $#2f) H. H. G. set up by THL and HCT Logistics, it successfully integratsintegrates the e-commerce generation to operate a one-stop
supply chain with a rapid growth in performance. Pictured is HCT Logistics Chief Operating Officer, Chengyi Lee (left) and H. H. G. General Manager, Vince
Huang (right). ( Copyright © Business Today)
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It has been 5 years since the establishment of Hsin Hsin Galaxy. In these 5 years, the competition of

online advertisement has become more severe. In the red sea of advertising market, Hsin Hsin Galaxy has

created unique advantages. It tells the customers how much the sales performance is earned from the input

of advertising cost. X/ Eva W&/ HRHE B ARETREHE
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With thunder and rain, our
magazine met April Zhang, Sales
Manager of HH Galaxy in the
office. Wearing cute short hair,
April explained the keyword of
online advertisement, she didn't
forget to delineate its meanings
in simple words. From time to
time, she would pick up a pen
to write a formula and draw
charts on a piece of paper to
explain the ideas. In clear logic
and comprehensive words, she
communicated effectively. It is
the keen communication ability
she obtained from repeated
communication with brand

customers.

Since the establishment
of Digital Sales Department in
2017, HH Galaxy has engaged in
performance-based advertising.
The operation of performance-
based advertising is very different
from regular online advertisement.
Is it the future trend? Or is it HH
Galaxy's new operation model?
When the editor asked this
question, April replied, “ It is HH

Galaxy special operation because
the company's background
is different from that of other
traditional advertising agency and
e-Commerce agency.”

In other words, HH Galaxy
operates performance-based
advertisement because it operates
digital media, activity planning,
e-commerce agent simultaneously
to guide brand customers to
examine how much the profits
are for each dollar invested in
the advertising through the return
of investment directly. It hits the
core issue that brand owner cares

about very much.
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In this year (2019),HH Galaxy collaborated
with Unicharm for the Brand-Day Period With
performance-based advertising, we made
more than 6 times of ROI, exceeding the
overall brand performance achieved in double
11in 2018.
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“In the process of pursuing after CPA, we also bring customers higher
return of investment,” April Zhang, Sales Manager, HH Galaxy.

Oo0OoOoOocCPAODOOO
gboobopboobooooood
ooooooog

OOoDOoOoe20190000
gobooboobooooboo
oopoooooooooooo
gboooooobobooog
gobooboobooooboo
oboooobobennbOonQ
goooboooboogoooboog
goboobooboooboo
oboboooooobooboobooo
ooooooezoi8s0d 1100
goboogo

Regard CPA as KPI - Tell
advertisement customers how
much the sales performance is
Traditional advertising
agencies tend to regard
CPC (Cost Per Click) as the

major KPIl."* However,we
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favor performance-based
advertisement CPA (Cost
Per Action) as the index.”

Generally speaking, the digital
tools used by traditional online
advertisement and performance-
based advertising are similar.
Nevertheless, performance-
based advertising emphasizes
the conversion of “ sales

performance” not the conversion

of “ data flow.”
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EC media operation strategy
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“ In the process of pursuing
after CPA, we also bring customers
higher return of investment,”  April

said.

She mentioned, in 2019 in
the brand-day period collaborated
with Unicharm, before the
launching of the campaign,
HH Galaxy began to search
consumers' lists in the official
website. When the campaign
commenced, we installed extra
campaign webpages. With
performance-based advertising,
we made 6 times of ROI. In
other words, in that period for
each dollar Unicharm invested in
advertisement, it earned 6 dollars
in order transactions. The overall
sales performance exceeded
the overall brand performance
achieved in double 11 in 2018.
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Advertising delivery, promote ROI
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Not only official websites,
it is possible to launch
performance-based advertising
on e-Commerce platform

As you have accomplished
outstanding achievements, what
will be your future plan? April

said in addition to pursue for

02019

PEEd 1
Performance-based advertising
1B A {LE5 Maximize conversion

o HBSER  Facebook / GDN / GSEM / GSSC

higher conversion rate, she is
going to explore the opportunities
to cooperate with e-Commerce

platform.

In 2018, when HH Galaxy
began to promote performance-
based advertising, it could only
obtain information from official
websites to estimate the CPA.
Nevertheless, in the latter half
of this year (2019), Hsin Hsin
Galaxy begins to cooperate with
momo online mall. It begins to
collect information of orders
from the external e-Commerce
platform. In the future, HH
Galaxy will continue to cooperate
with Shopee, PChome, and
other e-Commerce platform
with performance-based
advertisement to help brand
customers to understand more
thoroughly the profits brought by
every dollar invested in online

advertisement. @
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